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BOOXHOBVBLUMCH OPEBHEALWNM PEMECNOM NOTOMCTBEHHbIX MaCTePOB-
TEPPaLLBbEPOB, Mbl paspaboTany HOBbIA ON3alH C COXPaHEHUeM
TPaGULWA 1 MPeMUanbHOro kayecTea. bnaroponHbii Teppauuo

Mo CeN OeHb YKPaLaeT Nofbl NPECTVIXKHbIX BUA, anapTaMeHTos,
0bWecTBEHHbIX 3aBEOEHUI BbICOKOIO KNacca Bo BCEM MUpe—
npeobpasnTe CBOW UHTEPLEP Y Bbi!
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Typoocucremol

John Smith
123 Broadway
New York,
NY10003

Dear John,

Marketers or product managers responsible for branding seek to develop or align the expectations
behind the brand experience, creating the impression that a brand associated with a product or service
has certain qualities or characteristics that make it special or unique. A brand can therefore become one
of the most valuable elements in an advertising theme, as it demonstrates what the brand owner is able
to offer in the marketplace. The art of creating and maintaining a brand is called brand management.
Orientation of an entire organization towards its brand is called brand orientation. Brand orientation
develops in response to market intelligence.

Careful brand management seeks to make products or services relevant and meaningful to a target
audience. Marketers tend to treat brands as more than the difference between the actual cost of a
product and its selling price; rather brands represent the sum of all valuable qualities of a product to the
consumer and are often treated as the total investment in brand building activities including marketing
communications.

Regards,
Nikolay Ironov
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m BbiBoAabl

e VlcxoguTe OT 3a4a4M, a He OT TpeHAaa

e /1M He pacT BaM KOMMIEKCHOIO peLleHuns, roToBoro K
MHTEerpauum

e HO! N moxeT aatb naer BM3yanmsaumm Mam nomMoYb C
OTOE/IbHbIM 3/IEMEHTOM CTUNS

e [loMHMTe 0 3awmTe |IP 0bbekToB Ballero 6peHaa

e [IpoBepanTe ycnoBma NULEH3MOHHOIO COornalleHuns
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XapakTtep 6peHaa







MeTtachopbl n Banb

STILL LOADING?

GET YOUR S110 NOW!
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AVS
Tallar madae servicing.
More saving.
More doing. ™\




KpeatuB noabexan

@ www.hintoncement.com

CEMENT

For those who
need the future

© ULTRA STRONG




Y10 B utore?

bpeHa-Meana KOHTEHT

KOHTEeHT-NNaH U TecT rmnoTes

MeTadopbl M HEODbIYHbIM MPOAAKT NNENCMEHT
Passutne ctung Ha OOH

bbICTpbIN CUTYATUBHbBIN NPOAAKLLH

KOHTEHT A9 MapKeTnaemcos



[lonesHble MaTepunaribl 4JjiAa BacC

Mo gaHHoMy QR anga Bac crnncok nutepaTypbl U
NOJSIE3HbIX PECYpPCOB




JaBante ApYyXuUTb!
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A @eclena miller

@ helenamelnik.ru

eCcmb hpoeKkm?
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